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1. (Amended) A method for obtaining consumer preferences for a product/service 
category over a communications network from a plurality of consumers, comprising the 
steps of: 

selecting one or more product/service criteria for said product/service category 
and at least one of said selected product/service criteria as a ranking parameter by a 
consumer; 

searching a database connected to said network for products or services in said 
product/service category based on said selected product/service criteria; 

displaying a list of products or services satisfying said selected product/service 
criteria on a processing device associated with said consumer, said list being ordered in 
accordance with said ranking parameter; and 

storing said selected product/service criteria and said ranking parameter in said 
database, thereby providing market research data of consumer preferences from said 
consumer interested in said product/service category. 

2. (Amended) The method of claim 1, wherein the step of searching searches said 
database for products or services that matches closest to said selected product/service 
criteria. 

3. (Amended) The method of claim 1, further comprising the step of entering one or 
more new product/service criteria by said consumer if it is determined that no product or 
service in said database satisfies said selected product/service criteria; and wherein the 
step of searching searches said product database for products or services in said 
product/service category based on said new product/service criteria. 

4. (Amended) The method of claim 1 , further comprising the steps of: 

selecting one or more products or services from said list by said consumer; 
retrieving product/service information for said selected products or services from 
said database; 
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displaying product/service information of said selected products or services on 
said processing device; and 

storing said selected products or services in said database as market research data 
of consimaer preferences. 

5. (Amended) The method of claim 1, wherein the step of selecting one or more 
product/service criteria includes the steps of: 

displaying a list of product/service criteria for selection by said consumer; and 
selecting a range for each product/service criteria selected by said consumer 



8. (Amended) The method of claim 1 , further comprising the steps of 

selecting additional product/service criteria by said consumer; 

searching said database for products or services in said product/service category 
based on said selected product/service criteria and said additional product/service criteria; 

displaying a list of products or services related to said selected product/service 
criteria and said additional product/service criteria on said processing device, said list 
being ordered in accordance with said ranking parameter; and 

storing said additional criteria in said databases as market research data of 
consumer preferences. 

9. (Amended) The method of claim 1, wherein said database includes advertisements and 
further comprising the step of 

selecting an advertisement from said database in accordance with said selected 
product/service criteria; and 

displaying said advertisement along with said list on said processing device. 

10. (Amended) The method of claim 9, wherein said database comprises a product 
database having product/service information, a marketing database having consumer 
preferences, and an advertisement database having advertisements; and wherein the step 
of searching searches said product database for products or services in said 
product/service category based on said selected product/service criteria; wherein the step 
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of storing stores said selected product/service criteria and said ranking parameter in said 
marketing database as market research data of consumer preferences; and wherein the 
step of selecting the advertisement selects advertisement from said advertisement 
database in accordance with said selected product/service criteria. 

1 1 . (Amended) The method of claim 1 , further comprising the step of generating a report 
indicating a consumer trend from said market research data of consumer preferences in 
said database for a product/service category selected by an operator. 

13. (Amended) A method for targeting advertisement over a communications network, 
comprising the steps of: 

selecting one or more product/service criteria for a product/service category and 
at least one of said selected product/service criteria as a ranking parameter by a 
consumer; 

searching a product database connected to said network for products or services in 
said product/service category based on said selected product/service criteria and an 
advertisement database connected to said network for one or more advertisement based 
on said selected product/service criteria; 

displajdng said advertisement and a list of products or services satisfying said 
selected product/service criteria on a processing device associated with said consumer, 
said list being ordered in accordance with said ranking parameter; and 

storing said selected product/service criteria and said ranking parameter, thereby 
providing market research data of consumer preferences from said consumer interested in 
said product/service category. 

15. (Amended) A system for acquirfng and storing consumer preferences for a 
product/service category over a conpiur^ications network from a plurality of consumers, 
comprising: 

a plurality of processing d^ices connected to said network, each processing 
device being associated with a^onsumer, and having an input device for selecting one or 
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more product/service criteria for said produA/service category and at least one of said 
selected product/service criteria as a rankin^arameter by said consumer; 
a database connected to said netwoiK; and 

a server for receiving said selected product/service criteria and said ranking 
parameter from a processing device associated with said consumer over said network, for 
searching said database for products px services in said product/service category and 
advertisements based on said selected product/service criteria, for transmitting 
advertisements and a list of products mnd^aervices satisfying said selected product/service 
criteria to said processing device over said network, said list being ordered in accordance 
with said ranking parameter, for ^orMg^aid selected product/service criteria and said 
ranking parameter in said database, thereby providing market research data of consumer 
preferences from said consumer interested in said product/service category; and 

wherein said computer associated with said consumer is operable to display said 
list and said advertisements to said consumer. 

(Amended) The system of olaim 15, wherein said server is operable to generate one or 
more new product/service craeria based on inputs from said consumer if is determined 
that no product or service in/said database satisfies said selected product/service criteria; 
and wherein said server /s operable to search said database based on said new 
product/service criteria. 



18. (Amended) The system of claim 15, wherein said server is operable to search said 
database for product/service inforraation related to one or more products or services 
selected by said consumer from s^d lisuand operable to store said selected products or 
services in said database as marl^t rj^earcyi data of consumer preferences; and wherein 
said processing device is oper^le//cM^play said product/service information to said 
consumer. 
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